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Objectives
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In 2018, Bangkok Airways will enter its 50" year in the
aviation industry which the airline will launch campaigns to
celebrate its long existence and to increase brand
awareness, brand understanding, as well as to develop
brand admiration among existing customers and those who
have not tried Bangkok Airways services, to make Bangkok

Airways as a top-of-mind brand.
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Target audience
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Thai consumers — University student and above
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Product Information
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