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Abstract

The purpose of this research was to examine the level of consumer opinions toward
brand equity and marketing mix (4Ps) affecting purchasing decisions of vitamin C dietary
supplements, as well as to analyze the influence of these factors on consumer purchasing
decisions in Hat Yai District, Songkhla Province. The sample group consisted of 400 consumers
who had purchased or consumed vitamin C supplements. A questionnaire was used as the
data collection tool, and data were analyzed using percentage, mean, standard deviation,
and multiple regression analysis. The findings revealed that respondents’ overall opinions
toward brand equity were at a high level (X = 3.85, S.D. = 0.81), with the highest-rated
dimension being perceived quality. Their overall opinions toward the marketing mix (4Ps)
were at the highest level (X = 3.97, S.D. = 0.78), particularly in price and product dimensions.
Results from multiple regression analysis indicated that the independent variables
significantly influencing consumers’ purchasing decisions for vitamin C supplements at the
0.05 level of significance were perceived quality, brand loyalty, product, and marketing
promotion, with product having the strongest positive influence on purchasing decision
(B = 0.313). The study concludes that purchasing decisions for vitamin C dietary supplements
among consumers in Hat Yai District are influenced by both brand equity and marketing mix
factors. Notably, product quality and effective marketing strategies that align with consumer
needs play crucial roles. The findings provide valuable insights for entrepreneurs to develop

marketing strategies that foster brand trust and long-term customer loyalty.
Keywords : Marketing Mix, Brand Equity, Purchasing Decision, Vitamin C Supplements
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Abstract

This research aimed 1) to study the use of information technology in managing the
community business of Ban Bo Pap, Singhanakhon District, Songkhla Province, with a case study of
the Wannadee Traditional Dessert Group, and 2) to evaluate the effectiveness of information
technology in supporting community business management. The Wannadee Traditional
Dessert Group is formed by local villagers who have come together to establish a community

enterprise but still lack sufficient knowledge in business management, such as cost—profit



calculation, accounting for income and expenses, fee collection for learning activities, publicity,
and efficient management systems. The results of system testing showed that overall user
satisfaction with the use of information technology in community business management was at
the highest level (X = 4.32). When considering individual aspects, the findings revealed that
information technology security was rated at the highest level (X = 4.32), data security was also at
the highest level (X = 4.30), and the convenience of using information technology was at the
highest level (X = 4.28). These results indicate that applying information technology in community
business management can enhance efficiency, strengthen security, and improve the capacity of
community entrepreneurs, thereby enabling the sustainable and systematic development of

community businesses.
Keywords : Traditional snacks, Wandee, Bo Pap community, Community Business
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ABSTRACT

This research aimed to (1) study and collect data covering upstream, midstream, and
downstream stages from government agencies for SME entrepreneurs in the Southern Border
Provinces of Thailand, (2) develop promotional media to enhance the awareness of
information from government agencies among SME entrepreneurs in the Southern Border
Provinces, and (3) evaluate user satisfaction with the promotional media developed to
enhance the awareness of information from government agencies among SME entrepreneurs
in the Southern Border Provinces. The study began with qualitative research to study and
collect data through interviews with the Provincial Commerce Officer of Yala. Subsequently,
quantitative research was conducted using a satisfaction questionnaire for users of the
promotional media regarding government information awareness. The sample consisted of
363 entrepreneurs from Yala, Pattani, and Narathiwat provinces. The research instrument
underwent a Content Validity Index (I0C) check and yielded a reliability value of 0.71. The
research results indicated that entrepreneurs should receive comprehensive government
information covering all three business stages Upstream Focuses on fundamental knowledge
about the business initiation process and relevant registrations. Midstream Emphasizes
expanding online marketing channels to increase sales and potential. Downstream Prioritizes
product upgrading and accessing wider markets. A significant problem found was the obstacle
of language and communication mismatch. Therefore, Facebook and Line Official Account
should be used as the main channels for disseminating information from government agencies
to reach the target group with maximum efficiency. The developed Infographic-style
promotional media received a high level of satisfaction (Overall mean X = 4.40). The highest
satisfaction was in the Public Relations aspect with a mean of 4.62 and a standard deviation
of 0.50 (X = 4.62, S.D. = 0.50), followed by the Content aspect with a mean of 4.39 and a
standard deviation of 0.54 (X = 4.39, S.D. = 0.54), and the Design aspect with a mean of 4.19
and a standard deviation of 0.61 (X = 4.19, S.D. = 0.61).

Keywords : Infographic, Public Relations Media, Awareness Building
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Abstract

The objectives of this research were 1) to study the tourism behavior of Thai tourists
who come to visit. 2) To assess the level of activity demand of Thai tourists who come to visit
the country. 3) To study the development of activities to meet the needs of Thai tourists who
come to visit the country. The sample used in the research was 300 Thai tourists who visited
the Songkhla Walking Street in Songkhla Province using the Convenience Sampling method.

Research results according to objective 1) To study the tourism behavior of Thai tourists
who come to visit Songkhla Walking Street in Songkhla Province found that Thai tourists who
came to Songkhla Walking Street in the first place. Most of them are female, aged 21-30 years
old, working as students or students, with a bachelor's degree, with the main objective of
buying food and drinks, traveling with friends, and receiving information from close people.
Songkhla Walking Street from the beginning, Songkhla Province It was found that the average
and standard deviation of the respondents regarding the composition of the Songkhla Walking
Street tourist attraction was initially deviated. In terms of services, it has the highest average.
Objective 3) To study the development of activities to meet the needs of Thai tourists who
come to visit Songkhla Walking Street from the beginning, Songkhla Province It was found that
the respondents, who were Thai tourists who came to Songkhla Walking Street in the first
place, gave suggestions to develop and enhance the service level of the Songkhla Walking

Street from the beginning.
Keywords : Tourist Behavior, Songkhla Walking Street, Cultural Street Tourism
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Abstract

This research aimed to 1) examine the level of tourists’ opinions toward service
innovations in glamping accommodations in Nakhon Nayok Province, 2) investigate the level
of opinions regarding tourists” decision-making in choosing glamping accommodations, and 3)

analyze the service innovation factors influencing tourists’ decision-making. The sample



consisted of 395 tourists interested in choosing glamping accommodations in Nakhon Nayok
Province, and a questionnaire was employed as the research instrument. The statistical
methods used for data analysis included frequency, percentage, mean, standard deviation,
and multiple regression analysis for hypothesis testing.

The results revealed that 1) the overall level of opinions toward service innovations
was at the highest level. When ranked from highest to lowest, the dimensions were
environment, technology, information, and process. 2) The level of opinions regarding
tourists” decision-making was also at the highest level. 3) Hypothesis testing indicated that
all four dimensions of service innovation—information, process, technology, and
environment—~had a statistically significant influence on tourists’ decision-making at the 0.05
significance level, accounting for 62.7% of the variance in decision-making.

The findings suggest that operators should prioritize the development of
environmental aspects, particularly cleanliness, safety, and a natural atmosphere, while
simultaneously enhancing information technology, providing clear and comprehensive

information, and continuously improving service processes.
Keywords : Service Innovation, Decision-Making, Glamping
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Abstract

This study aimed to: (1) examine the influence of green consumer value on the
purchase intention of green products among undergraduate students at Thaksin University,
Songkhla Campus; (2) investigate the effects of consumers’ attitudes toward green products
on purchase intention; and (3) explore the influence of perceived quality on the purchase
intention of green products among undergraduate students. The sample consisted of
390 undergraduate students selected through purposive sampling. The research instrument
was an online questionnaire comprising five parts: general information, green consumer value,
attitudes toward green products, perceived quality, and purchase intention. Data were
analyzed using frequency, percentage, mean, and standard deviation. The findings revealed
that green consumer value, attitudes toward green products, perceived quality, and purchase
intention of green products with biodegradable packaging were rated at high to the highest
levels, particularly future purchase intention driven by environmental friendliness. The findings
of this study provide essential insights for formulating policies and strategies to promote the
use of biodegradable packaging among government agencies, educational institutions, and
business sectors. Additionally, the results support the development of effective green
marketing strategies, environmental communication, and the advancement of a circular
economy. The study also serves as a foundation for future research on environmentally

responsible consumer behavior.
Keywords : Green Products, Green Marketing, Green Consumers
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Factors and behaviors affecting the choice of hotel

services of tourists in Songkhla Province
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Abstract

This research aimed to study factors influencing tourists' hotel selection in Songkhla
Province, to examine their satisfaction levels, and to propose ways to improve service
quality to meet customer needs. This quantitative study involved 110 tourists staying at
hotels in Songkhla Province, selected through accidental random sampling. A questionnaire
was used as the data collection tool.

The results revealed that the majority of tourists were female, aged 21-30 years,
held a bachelor's degree, were office workers, and earned a monthly income of less than
10,000 baht. Overall, the marketing mix (4Ps) factors had the highest influence on hotel
selection, particularly product, reflecting ease of use, service quality, and the ability to
clearly meet guest needs. Furthermore, pricing was appropriate and consistent with the
quality received. Furthermore, diverse distribution channels facilitated consumer access to
information, aligning with hotel marketing activities. Overall, tourist satisfaction with hotels in
Songkhla Province was highest, with users prioritizing room quality, comfort, safety, and
comprehensive amenities. The results indicate that operators should prioritize service
quality. Developing technologies that facilitate guest stays, such as online booking systems,
providing clear information, and providing amenities that meet the needs of travelers, wilSl

help create a positive impression, encourage word-of-mouth, and encourage future repeat visits.
Keywords : Selection of services, Hotels, Songkhla
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Factors influencing food tourism behavior of tourists
in the old town of Songkhla Province
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Abstract

The objectives of this study were (1) to examine opinions regarding the components
of food tourism attractions in the Songkhla Old Town area; (2) to analyze tourists’ behaviors
toward food tourism; and (3) to explore guidelines for developing food tourism in Songkhla
Old Town. The sample consisted of 100 tourists visiting the Songkhla Old Town area. Data
were collected using questionnaires and analyzed using descriptive statistics, including
frequency, percentage, mean, and standard deviation.

The sample consisted of 100 tourists visiting the Songkhla Old Town area. Data were
collected using a structured questionnaire and analyzed using descriptive statistics, including
frequency, percentage, mean, and standard deviation.The results revealed that most tourists
visited the Old Town of Songkhla for food-related tourism with their families, typically taking
one-day round trips with an average expenditure of around 1,000 baht per visit. They also
tended to travel on weekends, reflecting a travel pattern focused on food-related activities
and relaxation with loved ones. The analysis of food tourism attraction components showed
that the overall level was rated as high. The highest mean score was found in the
attractiveness dimension, followed by service, amenities, accessibility, and accommodation,
respectively. This indicates that local food uniqueness, activities, and the distinctive
atmosphere of the Old Town are key factors attracting tourists. For development guidelines,
it is recommended to organize food-related activities alongside opportunities to learn about
local culture, such as demonstrations of traditional cooking or food-related workshops, as
well as an annual food festival to attract a wider audience. Moreover, improving basic
amenities to ensure adequate and appropriate facilities is essential. In addition, using online
media to promote tourist sites, restaurants, and activities can enhance awareness, improve

visitor experience, and encourage repeat visitation in the future.
Keywords : Tourist behavior, Gastronomy tourism, Old town
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Marketing mix factors influencing Thai tourists' choice of souvenirs.
The Old Town area of Songkhla
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Abstract

This research aimed to examine marketing mix factors affecting souvenir purchases
by Thai tourists in the Songkhla Old Town area. The sample consisted of 400 Thai tourists
visiting the Songkhla Old Town area, Songkhla Province. The study utilized a quantitative
approach, using convenience sampling.

The results revealed that tourists prioritize marketing mix factors affecting souvenir

purchases by Thai tourists in the Songkhla Old Town area, reflecting high tourist satisfaction



and a tendency to repurchase. Business operators should develop products and packaging
that creatively reflect Songkhla's identity, expand online and offline sales channels, and
employ integrated marketing communication strategies to create meaningful cultural
experiences and encourage repeat purchases. This will support the sustainable development

of cultural tourism in Songkhla Province.
Keywords : The Old Town of Songkhla, Marketing Mix, Souvenirs
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Abstract

This study aimed (1) to examine the healthy food purchasing behavior of young
adults in Hat Yai District, Songkhla Province, and (2) to analyze the factors influencing such
behavior using a conceptual framework adapted from the Consumer Behavior Concept. A
quantitative research design was employed. The target population consisted of consumers
aged 18-35 who purchase healthy food products. The minimum required sample size was
calculated to be 384.16 individuals; to prevent data loss, an additional 4 percent was added,
resulting in a total sample size of 400 participants. A total of 381 completed questionnaires
were returned. The research instrument was a questionnaire that had undergone content
validity assessment (IOC = 0.67-1.00) and demonstrated a reliability coefficient of 0.85 for
the entire instrument. The statistical analyses used in the study included mean, standard
deviation, and multiple regression analysis.

The findings revealed that consumers in Hat Yai District exhibited a high level of
healthy food purchasing behavior. They preferred purchasing from convenience stores and
supermarkets and placed considerable importance on nutritional value and convenience. All
factors influencing purchasing behavior were reported at high levels, with psychological and
social factors being the most influential. The results of the multiple regression analysis
indicated that the proposed model explained 8.5 percent of the variance in healthy food
purchasing behavior. Psychological factors and social factors were identified as significant
positive predictors. These results present new insights into the behavioral patterns of
consumers in the digital era, demonstrating that internal motivation and social influence
play a more substantial role than cultural values and personal factors. The study highlights a
shift in consumer decision-making, driven by increased health consciousness, easy access to

online information, and the influence of social networks and digital commmunities.
Keywords : Healthy Food, Consumer Behavior, Psychological factors
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Abstract

The objectives of this research were: to study the tourism potential of Ban Tha Oi
Community, Thung Wa District, Satun Province; to analyze the factors based on the 6A
components concept that influence tourist behavior in Ban Tha Oi Community, Thung Wa
District, Satun Province; and to propose guidelines for the development of community-
based tourism. This research employed a quantitative approach. Data were collected from
120 samples using a questionnaire. The data were analyzed using frequency distribution
tables, percentage, mean, and standard deviation.

The research findings revealed that most tourists were female, aged between
21-30 years old, held a bachelor’s degree, were students, had an income of less than
10,000 baht, and were single. The majority of tourists traveled once a year, preferring nature-
based and community lifestyle tourism. Most trips were short, lasting 1-2 days with
overnight stays, and private cars were the main mode of transportation. The average
expenditure per trip was at a moderate level (1,001-2,500 baht). The main sources of
information were social media, and overall satisfaction was rated at a high level. The
analysis of the components of Ban Tha Oi community-based tourism indicated that all
aspects were rated at the highest level. Tourists placed great importance on several key
factors, such as the comfort of accommodation, the distinctiveness and uniqueness of
tourist attractions, experiential and learning activities, and friendly and safe services—all of
which contributed to overall visitor satisfaction. In addition, convenient access to tourist
attractions and effective communication through online media were identified as significant
factors that attract tourists and facilitate easy access to information and community

activities.
Keywords : Potential, Tourism Development, Community-Based Tourism
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Abstract

The objectives of this research were (1) to examine the level of experiential marketing
variables of cafés in the Old Town area, (2) to study consumers’ decision-making patterns in
choosing café services, and (3)to investigate the influence of experiential marketing on
consumers’ decisions to use café services.

This study employed a quantitative research method. Data were collected through

questionnaires from 400 consumers who had previously used café services in the Old Town
area of Songkhla Province, using a convenience sampling technique.
The research findings revealed that the level of experiential marketing of cafés in the Old
Town area was high in all dimensions—sensory, affective, cognitive, behavioral, and relational.
These were reflected through the cafés’ unique atmosphere, appealing décor, distinctive
menu experiences, as well as cultural activities or storytelling elements that enhanced the
identity of the area.

Regarding consumers’ decision-making patterns, the study found that consumers made
decisions based on their overall experience, emotional responses, perceived value, and past
impressions. They also showed a tendency to revisit the cafés when the experience met their
expectations and generated sufficient psychological value.

Furthermore, the analysis of the influence of experiential marketing indicated that it
had a significant effect on consumers’ decisions to use café services. Perceived value, store
image, sense of engagement, and connection to the local identity all contributed to
consumers choosing café services more frequently. These factors also fostered customer

loyalty and supported continuous cultural tourism within the Old Town area.
Keywords : Experiential Marketing, Old Town Cafés, Consumers' Decisions to Use
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Abstract
This research aimed to examine the factors influencing the decision-making of Thai
tourists in selecting 3-star hotel accommodations in Mueang District, Songkhla Province. The

researcher determined the sample to be Thai tourists who stayed in 3-star hotels within



Songkhla Province. A quantitative research method was employed, using a sample of 400 Thai
tourists who had used 3-star hotel services in Mueang District. The sampling technique was
purposive and convenience sampling.

The findings revealed that most Thai tourists staying in 3-star hotels in Mueang District
were between 21 and 35 years old and primarily traveled with friends or family. Their main
purposes for travel were relaxation and convenience in accessing tourist attractions within the
city. Factors such as hotel location, safety, cleanliness, and value for money were identified
as the most influential elements affecting their accommodation decisions. Moreover, tourists
emphasized friendly service, prompt assistance, and the staff’s ability to solve problems,
reflecting the significance of service quality on overall satisfaction.

Additionally, safety-related factors—such as CCTV systems and 24-hour security—
showed statistically significant differences (p < 0.05) in influencing tourists’ decisions to use

hotel services in the area.
Keywords : Factors Influencing, 3 Star Hotel, Decision Services
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Abstract

The objectives of this study were: To examine the decision-making of customers who
use 24-hour self-service laundromats in the urban area of Songkhla; To study the
demographic characteristics and consumer behaviors of individuals who use self-service
laundromat services in the urban area of Songkhla; and To investigate the marketing mix
factors (7Ps) that influence service usage decisions and customer satisfaction.This research
employed a quantitative approach. The sample consisted of 400 residents living in the
Songkhla Municipality who had used a 24-hour self-service laundromat at least once. A
convenience sampling method was used.

The findings revealed that most consumers in the urban area of Songkhla tend to
choose 24-hour self-service laundromats because of convenience, speed, modern
equipment, and time efficiency in daily life. They also place importance on cleanliness,
safety, and reasonable pricing that fits the characteristics of the local area, as well as easy
accessibility. These factors determine customer satisfaction and influence their decision-
making, which ultimately leads to their intention to continue using the service in the future.
The information obtained from this study provides useful guidelines for entrepreneurs and
investors in planning and developing 24-hour self-service laundromat businesses to better
meet the needs of consumers in the urban area of Songkhla. This includes marketing
strategies, service quality enhancement, and long-term competitive advantage. The findings
can also support local policy development to promote sustainable urban development, as
well as inform improvements to enhance competitiveness, ensure customer satisfaction, and

encourage repeat usage of self-service laundromats.
Keywords : 24-hour self-service laundry, Consumer behavior, Consumer attitude, Decision
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