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Insurance Business Management
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Managerial Accounting
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Profit Planning and Control
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Accounting Information System
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Cost Analysis and Management
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Internal Audit and Control
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Investment Banking
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Portfolio Management
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Personal Financial Management
A NEEI YR RV EE N - PR T AEREE - SR

(EEd RFESN - AREES D AB A > gEaE A

Wt 25 ¥R At G ) 1 A F 25 EEERANGE FZ LRSSk S AT

EANTHARY S AU 25 1Y B ARFIAR - SR 5 EEH - Hp

B E R ERE - FR S A6 S E H R EIER

FEME » HUZEAVEIEMARE FAER - AR - 15540

Xl DA T B EE S S B B AFLE

PR -

3(3-0-6)

KF 354 (SHEH
MsusMsaude
Credit Management
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Enterprise Risk Management
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Accounting for Specific Enterprises
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Seminar in Finance and Accounting
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Quality of Life through Sufficiency Economy

Philosophy
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Laws in Everyday Life
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Philosophy and Life
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Thai Studies
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ASEAN Community
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World Civilizations
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Holistic Development for Quality of Life
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Critical and Creative Thinking
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Man and Society, Economy and Politics
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Positive Psychology for Quality of Life
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Civic Education
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Communication Skills in Thai
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Lodging Business
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Hotel Housekeeping
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Kitchen Operation
J5f P5 TAE 2SR 4544 5 s LI mauFt Rt B
SITAARTEE ¢ F B S ER R AR
JEHM BT 5 6 E PAE R TAF -

3(3-0-6)

anAfifE
A



KH 303 &EikiR%izE o
JUUINTDMTURELATEIAN
Food and Beverage Service Operation
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Hotel Front Office Operation
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Hotel Marketing
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Hotel Sales Management
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Hotel Business Planning and Development
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Food and Beverage Management
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Banquet Management
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Resort Management

FERBARTHIRIZERIES & LB 5B  BRIESINI
RISHE » EENOITTSZE RS 5 SRR ]S
BB B -

3(3-0-6)

KH 313 AR
N335
Bar Management
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Spa Business Management
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Cooperative Education

PENIGI 3 TAEASE ST 5 852 S5l SRR 55
ARV LAE » BCHEAARLRZ TR LAR § BAES > e
WA SR ST BRI TR AR 5 RS R TS E SN
BT -

6(600/NE)



14 3 aminendpgsnaduding

KL
KL 001 Echfidsis 0(2-2-6)
MBInguiugIl
Fundamental English
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Communicative English 1
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Communicative English 2
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Sciences and Technology for Quality of Life
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Health for Life
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Evolution of Thai Society
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Social Responsibility in Tourism Industry
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Human Resources Management in Tourism
Industry
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Information Technology for Tourism

and Hotel Business
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Hotel and Lodging Management
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Travel Business Management
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Convention and Exhibition Management
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Research Methods for Tourism and Hotel

Studies
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Tourist Behavior
IENCHEETTN  IRRFRR K= E0EL - T sl
MR SR S EIE ¢ BROFERE SRV 53+ BOFE&E 1T KR
TNy - HIERCR RS -

3(3-0-6)

wInendegsnatuning ¥ 15

KT 316 ficiF#fiiie 3(3-0-6)
mulasdiuiisaiugaamnssanaviosiien
Introduction to Tourism Industry
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Tourism Marketing
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Tourism Information Systems
TEH#HE B AFAEROFA T AL EIN A » AR R

WL = A THR IR -

3(3-0-6)

KT 320 SR

winmaiuiien

Principles of Tour Guiding
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Logistics Management for Tourism Industry
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Cruise Business
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Airline Business Management
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and Management
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Cultural Tourism Management
AGHRIEFHE FIE SN 5 DU BORIP oA B R

NFEIFOETRIT A SEH > RHPIERE T -

3(3-0-6)

KT 362 AIFFERIFEE . .
NIIWRIUINITNDINLIL VU
Sustainable Tourism Development
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Food and Beverage Operations Management
FOVRIRR S EHEAES - A E B
PRER A IESERNIE - AR ~ R ~ B SIEAE
Ban B BRI - B SHFREAROR § Bk
EINVEARI » EIEMERRS RS 5 IRSBRERIE R -
KT 364 =EER
M3IAN Uz
MICE Management
WA N EREY T 5 5 S % TR E S
RIBIITE ~ 22 TR AIRHE § 2Rk W2RIESTRI -
I BAFFIER -

3(3-0-6)

KT 365 HR&5imEEM
N139ANIINTUINT
Service Operations Management
SO RSHREEE  IRSSOVEE ~ bR~ B~ &
BERIEER] S 45 SFERUCED » FITEE s IaeEH ) RS
[P E -

3(3-0-6)



wnIngndegsnatuning ¥ 17

KT 366 % /= 3(3-2-6) TH 351 XIRgEiEl 3(3-2-6)
NIIANNIHDINN mmlneiiansdess 1
Room Division Management Communicative Thai 1
B ERIINESRRIE AT EES FRITHR U7~ B~ LEFISAER H # A0EhavEE -
1“:' o
TH 352 AZRrZsif2 3(3-2-6)
KT 367 Jisstse . 3(3-0-6) insrmsfeansnlng 2
gﬁmamﬂamﬂamiviamﬁm Communicative Thai 2
Global Geography for Tourism PERTPMEIR © TH3S512CFRgRIE] -
AIRAZ S T F PR R Z R Aol 2 2 sk ey - X HE4&ERNZRET S ~ Wik - MERIEE&NE

HepEFEE AR - S% - WA ESUE T  r—2 fF e
ER ~ {0 ~ SRR S AR S [l - SRR G

BRI A - TH 353 %ZfrgeiA3 3(3-2-6)
Wnwensdeasnslng 3
KT 368 TraEHEbifs 3(3-2-6) Communicative Thai 3
RN TNLINIE3Ne BERTAMEIR | TH3S2AEF4E1E2 -
Seminar in Business Administration W7~ R CERISAE - RIBFARAES -
SrlARIIEE RBT - HS LG Nl
RIS RN Z AT+ AR Ry - TH 355 FGREAIEE] 3(3-2-6)
insens@puLarnIs s ing 1
KT 369 Ji AT E R LB 3(3-0-6) Thai Reading and Writing 1
fumavieafisauazmalaouas BEFEERFMZRENE S BRI A
Seminar in Tourism and Hotel Industry %o
R RE I Ml FH o= B B R 5 S - TH 356  ZHEMIFMIS(E2 3(3-2-6)
insensdpunarnIsunsing 2
T Thai Reading and Writing 2
AT OMEIR © TH3SSZEE LAY R EAE -

TH FIFCAE G - PR EIEIZ > A
FOOR - BEMILESE -

TH 150  SNELAZIBHERAE 3(3-0-6)
FnEeNI8aRIsMENEEMSUEIAN A
Communication Skills in Thai for Non-Native

Speakers
H A P RE 2R - &M R RELE
THWAIRIATTIE -



