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Abstract

This research article has the objectives to classify assurance dimension of hotel buffet
restaurants and to examine customer expectations and perceptions towards assurance
dimension of hotel buffet restaurants. This was the quantitative research. The samples were
customers who had experience with hotel buffet restaurants. Questionnaires were employed
to collect data from 384 participants through a convenience sampling method. Factor analysis

and t-test were used to analyze the data. Two factors associated with hotel’s buffet restaurant

Received: 2023-08-21 Revised: 2023-09-02 Accepted: 2023-09-04

' gnnen1svangn suvnUnudin awInsdanisnsvieadien Angnsviediewarnnslsausy uvine de
qﬁaﬁmﬁﬁ M8 Graduate Program of Tourism Management, Dhurakij Pundit University, Bangkok, Thailand.
E-mail: aswin.sal@dpu.ac.th

2 919158 Uszdmdngnsumdaudio a191n15inn1In1svisaiien anznnsvieufislnaznislsausy
UM INedugInaludng Graduate Program of Tourism Management, Dhurakij Pundit University, Bangkok,
Thailand. E-mail: anan.chn@dpu.ac.th



118
2758750715USITHhaTaIAUAIansUSNTSAY

]

U7 6 aUU7 6 1hoUNgATNIEU-514IIAU 2566

assurance were identified: 1) employee courtesy, knowledge, and service confidence and 2)
sanitary restaurant environment. Both factors were important to the assurance attributes of
buffet restaurant services. In addition, there were some statistical differences between
customer expectations and perceptions in some attributes regarding the physical distancing
and availability of hand sanitizer, requiring attention and service improvement.

Keywords: assurance dimension; service quality; hotel buffet restaurant
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