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Abstract

During the past decade there is an increasing of studies relating to international
tourists to Thailand such as tourist behaviors, travel pattern and trip characteristics. However,
the literature review indicates that most studies seem to focus on examining international
tourists based on one particular country or culture rather than exploring them in terms of
comparative studies. Comparative studies are generally argued to provide a wider outcome,
and a better understanding of similarities and differences of the target markets. With this
reason, they would provide a better development of marketing plans and strategies for the
target groups. This study, therefore, aims to examine and compare travel motivations and
tourist behaviors of international tourists to Thailand based on a regional base between Asian
and European tourists.

A self-administered questionnaire survey was used to collect the data from
international tourists (400 samples) who were visiting Thailand for leisure and holiday
purpose. The results of the study indicated that travel motives (push factor) of Asian and
European respondents seemed to be similar in that most of them were more likely to be
motivated by ‘novelty seeking’ when traveling overseas. However, there were some
differences regarding the major attractions (pull factor) drawing them to Thailand. Most of
Asian respondents indicated ‘a variety of tourist attractions and activities’ was the major
factor attracting them to Thailand while the European respondents indicated that “cultural and
historical attractions’ was the key factor for them to come to Thailand. The study also



revealed some differences of travel behaviors between Asian and European respondents in
some aspects such as trip arrangement, length of stay, tourism activities and source of travel
information.

The results of the study are expected to provide practical implications that can be
helpful for both policy makers and industry practitioners to develop appropriate marketing
strategies and tourism products for the international travel markets, specifically for Asian and
European markets. In addition, the findings will contribute to the tourism literature in the area

of travel motivations and tourist behaviors of international tourists to Thailand.





