¥oI504. MIfaHanNgAIMIdInguEsnalaalduamsaaun

MeMsToms. NIAANMIAMZLIHISEIN N INendagsne

v a d
Vaunae
nw d Aan 9 =
4398 | 91915800599 NA1UIUAN
aoiu antiume v Inndegsniiading
o L Ay, 9
NI | 106 w1

UNAALD

Y 9
v av s A

av < a o @ o [ [
N15398A59H U5 IVFIF15 29 ﬁﬁﬁQﬂigﬁQﬂLW@WwHWﬁaﬂq@iﬂTH1?)\1ﬂf]11

[ o a

a o Aa Ao o a Aav <3
1IN ﬁ'lﬂiﬂuﬂﬁﬂmﬂm%ﬂiﬂ'ﬁ‘ﬁiﬂi] é”mﬂmmumi:ﬁ]ﬁumzmm’;mm%’agahai%’gmu

Q Q

o 9 o T 9 [

4 a @ a -4 a a
1339 FADULUUEFITIV 5ﬂﬁllllﬂll,ﬂ@”ﬁ]'liﬂﬁ@uﬁ]‘]f"m'lkl'l@ﬂﬂi]‘ﬂﬁiﬂi] B1TYAUSVINITFIND

Q

a A

UnAnEIAAZUTITEINY ANGINIANZUTMITFININAZ U819 UIANIIIA ML UTHITEINY

9
v A

a JY K aa gy ' a A ~ 4

’Jmi”l%ﬁﬂl@llﬂaiﬂﬂi“ﬁﬂ”lﬁﬂ@] 1980 ARAYLAY ATIUVIIUVUNINTIIU ﬁ;ﬂﬂﬁ]lﬂﬂﬂu
Y (Y] J = [ a Y A A
ﬂ11~!'3ﬂQﬂigﬁﬂﬂmﬂﬁﬂ1§!§ﬂuﬂ1iﬁ9Hﬂ1}l1ﬂﬂﬂq1§§§ﬂﬂluuﬂ15ﬁ"ﬂf‘ﬁ'il'W'f]ﬂTi

[

o A Y YA o Y [ a Jq Y o z
mau e IigSsumunsnthanuinidengugine lddszgnalylunisinuniningy
pazMANFUY WumMsaunu Msendite nadisulszgunuyIa1enad madioudid
wiofmuzh lumsthan msdeuranuegsne 1aglens1vUNIegsne
Ao In wiumsldndangugana lunsAaseniegsnusumsaingau
MsdunIEalU SunisnuazanusuAasey dudiayn1s1¥uIng mssuiasuag
a a 4 a a J a @ 4 a o a
MIRU MIAUMUNDFINY N15AAADEININI INTANN MIgILUTENA LTI Nauazuul Ty
a 9 99 a
YBIANUDIYN1INIIAUFIND
Y v A = 9 % [ @ s A Y a 1 a
MUMIIANINIIHMSBEUMSAU 1IN Bz AU UTINe I e aAaRagI N
o d o v A [ A 1
M INIFANA NIBZMIDIUUNANIUNNFIND VIIFIND N3 T MTWIUBNTITA ] N1
a 9 = = a va 9 a va
5309 tazdeamsHnilialudealgianisnanim
aumsianazmsdszfiumainyzmameuduinuzduiut lasiannns

Yo & ' Y o a i =
N@UW?JT?JQTHGI,WVITLT_IHﬂ@ﬂllﬁﬁu”ll'ﬁuﬂ on1ls1e ﬂa”l')i”lf]ﬂ”lullagﬂlﬂuﬁjaﬂ



Title: Development of Business English Curriculum based on the
Communicative Approach: A Case Study of the Business
Administration Faculty Dhurakij Pundit University

Researcher:  Ms. Athichit Klaprapsuek
Institute: Language Institute Dhurakij Pundit University
No. of page: 106 pages

ABSTRACT

The purpose of this study was to study the needs of Business English
courses and to develop Business English curriculum for undergraduate students in the
faculty of Business Administration. The instruments used for collecting data were the
survey type and rating scale type questionnaires. Mean, Standard Deviation, and
Percentage were used in analyzing the data in order to rank the needs of all groups of
subjects. The subjects were students, graduates, employers, Business English
instructors and Business Administration instructors. Results of the study revealed as
follows:

Objectives: Learners are able to communicate and use Business English in
their workplaces both in government and private sectors. Learners are able to take part
in business conversations, discussion, and the meetings with colleagues who are
foreigners.

Content: Topics of Business English that are necessary to learn include
job application, job interview, positions and job descriptions, products and services,
banking and finance, business trip, telephoning, company’s visit, and business trend.

Teaching and learning activities: Learners study four integrated
language skills with the emphasis on telephoning skills, reading business articles,
business news, advertisements and business related documents. Learners have to
practice in language laboratory.

Assessment and evaluation: In order to achieve the goals of Business
English subjects, assessment and evaluation procedures are needed. Tests should be
provided as integration skills such as listening and speaking, reading and writing,
performing tasks and role play, group project and presentation.





