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8 Lnsuaaagsa

n1sAmoulaulneganlnda-19

B
aauv. e .
U'nsan:nuai’ufa

KTEN ON i Listen On
non [

. /"\ Available on
potify ® Podbean

R,

NG

AuHangas Digital DNA
ashouusualitv Uovluaaraooulad

@ Apple Podcasts

8. Listenon
! Gocogle Podcasts

U TH-CN Research 1|Page

Research Development and Innovation | Dhurakij Pundit University



TH.CN Opinion piece: 9 E-Commerce Mega Trends in Thailand after COVID-19 June 2021

msAoaulal WusutuumsAsULuUTHUAGYaAWudusgocaLto Taglawi:HavNISIWSSs:u0
30 -19 ArhiRaaradumua:usniswasusineawladluilusaulatagosiadd lus:g:ARIULIUKIINENED
55506mﬁ0&3maiﬁmwus’3uGaﬁuas:nsaodéﬁawﬁamsugﬁoua:éonulﬁo‘o[nsms Digital DNA pusuy
nisAoaulad UnsvadiudisanisAtoouladnusdngas Digital DNA for Business Transformation
la3suAduwSauRUs:naumsinglRUSUGI dgAlAsugAvadRaldusULuy doluunadudo:tnaualanlan
(key takeaway) 91nAdNSSUAVNADUILEFAUWY lagritnisasulu 8 insudnisApauladlnerdvgn
Covid-19 dvd

1. Live Commerce and Shoppertainment

Uoauu influencer Gununiuagtounlunisidnlugisuu:thaud asodavsaiaumuiaulo
soufiunnsddnonus:aunisadaiudd rMiRkatsAUuRAaa influencer JuudlUud:doduAmuIndu WU Astl

ATUUVNBULA:ATUWUEWIE ADRAQIWKANAIUAU KaheAunalUQMs live tnATA3EMSLA300 1a1HY
FuMupvATUUVENSU IWST:LRUITAILUULAYLNGUNaUTU FTRAaMSAdDMULAINAZDFUAURGQ

Trend msApauladuuu Live Commerce and Shoppertainment Gunuintduagivuiniunis
1FuMRAUaUTWIU matching AURAU upN INTPVTNsIAUTDYadudI1anAIfdvaulooendoo:(s
aulownunsusua:ls  Dsadeudadum sim wa:lusluduagnols

Priceza s:ysUs:inAlngtduitinuavmsdouloniu social media liuwsdla usnondvoya
upv facebook AlArMMsANUIIILda:Us:InATLUITTUAILaUTRIUMSISUWAAWDSU social media UNSE
aUTv paulatuinuiguualiu wasus:inalne liwwsatatulan lagundau (shopper) AulngSudu 40%
gpUSUINALTDUDVKIUNTY social media GADWEVUDY s ocial media Als1aWSALNIUAIA WU chat

@ awnsaloudu suuazavaumidogrvovmeaiy

. . : oy
#17u ansuzlan ALY 3.aQa was live, - § Pimrypie - visswia @ .
s 1d-Q ) Apil16-Q
& 3 & . . v v
Falusidaq saudin BiazdAndrsauiivinlus Avinaanlnlaviinu

SR ETY
4

e e

06-4555-960 (4]
tad + g eEeaiviesy
TIELREIETA -

L

- Become a Supporter

! z Sasse < . : Support Now
j;’ Support Pimrypie - Wia3wa and enjoy special benefi... PP

O 311K 3.5K Comments 5.1K Shares
©0 34 2.9K Comments 584 Shares

Us:tnAaSuovaldudnus:tnan Live commerce JaAdwdgutduagiouin thuasns 81daiu
Gouasumaaulal ahosUwalila:naanavaviuina:rnisanudoniw miksuasedu lasldWevauisn

Iwu (smart phone) »nUUA live L@SDVIAEIAUFUA Uldupnssu3snisuan MstAu soufivs3dsasia

\. DPU THCN Research 2|Page
SR
~= Research Development and Innovation | Dhurakij Pundit University



TH.CN Opinion piece: 9 E-Commerce Mega Trends in Thailand after COVID-19 June 2021

91ndurinistiu order Widae a adwaAnuldutAviBRsy surhiReaadudadasudyaAiuinniimstiouie
2gALAU tu Oa1aaa ua:iAswavuovAIIUIZEUVIEUDY smart phone Aaluisnasivlaniavov live

commerce latupgod

AUN: sUI3cUU (2021) Tasuns Digital DNA 23 wwgu 2564

2. Direct to Consumer (D2C) Commerce
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3. Discovery-based Commerce (from people finds product to

product finds people)
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DISCOVERY COMMERCE

Products find people
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4. Cross-border E-commerce
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Product Mix: Local vs. Cross Border in Thailand's E-Marketplaces
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penetrate further
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E-Col Su it 2020 Source: “Conversational Commerce: the next gen of E-com” by BCG (Facebook-commissioned study of 8,864
Priceza | e-commerce summ people across BR, ID, IN, MX, MY, PH, TH, US and VN), Aug 2019. Base: Adult intemet population of the country.
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6. Localized and Personalized Commerce
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