
 

Yu-Pei Kuo, Ph.D.  (Updated oct, 2021)   Page 1 of 1 

Yu-Pei Kuo, PH.D.  
Instructor and Researcher  
Research Innovation and Development (RDI) 
China-Asean International College (CAIC),  
Dhurakij Pundit University 
110/1-4 Prachachuen Road, Laksi, Bangkok 10210, Thailand 
Mobile: 0999022402  Email: yu-pei.kuo@dpu.ac.th 

  

 

EDUCATION 
2018-2021    Ph.D. in Design Arts 
                                          Doctor of Philosophy in Design Arts (International Program),  
                                  Silpakorn University, Thailand 
2008-2010    M.Des   
                                           Institute of Fashion and Communications Design,  
                                   Taipei Shin-Chien University, Taiwan 
2000-2004    B.A.,  
                                           Industrial Design,  
                                  Tung Hai University, Taiwan 
EXPERIENCE 

2021-Present  Dhurakij Pundit University 
                                   Postgraduate: Creative Design  
                                   Advanced Design, thesis advisor. 
2015-2019  Dhurakij Pundit University 
                                   Undergraduate: Art and Design Program 
                                   Fashion Design, Product design, Creative Thinking, Design Process 
 
PUBLICATION / PROCEEDING  

 Kuo, Yu-Pei & Vongphantuset, Jirawat & Joneurairatan, Eakachat. From Eastern Inspiration to Unisex 
Fashion: A Case Study on Traditional Chinese Shenyi Attire. Humanities, Arts and Social Sciences Studies. 
(SCOPUS) 

 Kuo, Yu-Pei & Vongphantuset, Jirawat & Joneurairatan, Eakachat. From Unisex to Agender: The 
Relationship of Changing Concept with Fashion Vocabulary. Ming-Chuan University 2021 International 
Conference on “Post-Pandemic Era: Transformation and Evolution” 

 Kuo, Yu-Pei. Mechanical Cell in Microscopic:-The creation of Rethinking of Cyborg. The 1st International 
Art & Design Collaborative Research Exhibition 

 Kuo, Yu-Pei & Wang, Yi-Xian. The Relationship between Nostalgic Emotion and Purchase Intention: Brand 
Awareness and Brand Attitude as Moderating Variables. The International Conference on Economics and 
Management Innovations Conference 

 


